Q+A with Stephanie Redcross, Founder of Vegan Mainstream
Contact: Marketing@veganmainstream.com - 858-523-8345
who and what is “vegan mainstream”?
Vegan Mainstream provides marketing solutions to vegan and vegetarian businesses, as well
as to those interested in incorporating more mindful practices and products into their brand.
Our strategic marketing plans and services are not only fueled by our extensive experience,
knowledge and expertise, but also by our passion to see conscious brands thrive. We believe
in and support the veg movement and know that your consumers will appreciate that your
mindfulness extends even to how you market your business.
At Vegan Mainstream, we believe a key way to push mindful living forward is through fanning
the flame of likeminded brands. We are working hard to build a solid infrastructure of
successful businesses and brands to ensure that an ethical lifestyle is accessible to everyone,
everywhere. Imagine ethical retail stores, restaurants, clothing options and educational
materials in every mall or community – every step in making this a reality is a step that
accelerates the veg movement.
Thus our mantra Vegan Mainstream.
I started Vegan Mainstream in 2009 because I was passionate about veganism and wanted to
help vegan and vegetarian businesses launch and thrive. I have over a decade of experience
in marketing – from small businesses to a Fortune 500 company – and really wanted to marry
my passion for marketing with my passion for the vegan cause. Thus, Vegan Mainstream was
born. One of the things I enjoy most is really interacting with young companies and
entrepreneurs who have great ideas and big hearts and who want to carve out a space in the
business world. I have really made it a priority to step away from the computer, to leave the
office, and to really see what it is like for vegan and vegetarian businesses today. I have found
that one of the most valuable things I can offer to these businesses and entrepreneurs is a
network of likeminded individuals and services to draw upon.
The reason I decided to call this company “Vegan Mainstream” is because my overarching
goal is to help push the vegan movement forward into the mainstream by nurturing and
helping mindful businesses and individuals succeed. I also hope to encourage all businesses
to consider both the marketing viability and ethical importance of shifting to veg-friendly
products and services.

With over 7 members of the core team and 10 writers, Vegan Mainstream itself has grown
significantly since its inception and I couldn’t be happier about that. We offer our clients oneon-one consultations, email marketing, website redesign, postcard design and press releases,
to name a few services. Clients so far include authors, bloggers, a natural skin care company,
a vegan bakery, vegan forums and vegan online stores.
Can you talk about where you get your client leads?
S: Most of our client leads come from Twitter and Facebook. People like what we are doing
and refer us to the stores they visit – as a result we get proposal requests each week that are
not related to direct advertising. In addition, our sales manager connects with businesses we
view as potential partners.
What are your long-term goals for the company? Do you
plan to expand your client base?
S: Our long-term goal is to make veganism accessible to everyone by building awareness of,
and an audience for, the businesses in the veg community. Thus, we promote products and
services that align with the veg movement in its many diverse forms and thus make it
mainstream. We believe in the vegan movement and want to do what we can to move the
cause and its supporters forward.
We would love to work with larger corporations, however, our main focus at this time is
helping small- to medium-sized vegan businesses who are on the ground floor. I have a
passion for helping shepherd and implement innovation that has positive effects on the world.
We also intend to work with international clients as we continue to grow.
Is veganism and/or vegetarianism already a mainstream issue? If
not, when will it be?
In a sense, the mindfulness of the veg movement aligns with the mindfulness of the green
movement, which has gained significant prominence since the 1970s. In that way, part of the
veg movement is already mainstream. Additionally, as health and budget concerns take
center stage, the benefits of a plants-based diet are part of the national discussion. In other
words, the veg lifestyle is of mainstream importance at this very moment in time and support
for the veg movement will only continue to grow. This is an exciting and challenging time for
all of us and I look forward to doing my part to egg the veg cause forward.
What are the most common misconceptions you think businesses have
when they hear the words vegan and vegetarian? How do you plan
to change those misconceptions?
S: I think one concerning stereotype is that all vegans are hippie activists. While many vegans
do have an activist component to their lives, they also exist in all walks of life. There are
vegan lawyers, vegan bus drivers, vegan students, vegan doctors, vegan CEOs, and so on.
To change this misconception, we need to conduct interviews on, and profile, these diverse
individuals so that people and businesses realize that everyday people are vegan--they need
shampoo, comfortable shoes and stylish clothing just like everyone else.

Such a campaign could eliminate stereotypes, show businesses that the veg community is a
viable market and that we exist everywhere. We want to encourage every business to have
vegan options. We as vegans must support and educate these businesses so that they
understand the importance of shifting to products that help our community and the planet.
Why is it important that vegetarian/vegan/holistic companies work
with VM, as opposed to other marketing firms out there?
S: # 1: We are a part of the veg community, we know the community and we are passionate
about the community. This passion translates into marketing success for our clients because
we believe that when you love what you do and believe in what you do, it shows. We love
what we do! Also, because we love and know the veg community, we have access to its best
resources and its movers and shakers, and we can streamline our campaigns and strategies
to target the right audience in the right way.
#2: Team expertise – we pull in experience from all relevant industries and hire people not
only for their marketing and writing talents, but also for their roots in the vegan and vegetarian
community. This way everyone is connected to the vision.
#3: Our approach to marketing – all of the products and services we provide to our clients are
tested first on our own platforms (from websites to Twitter accounts to email accounts). We
develop holistic solutions that include marketing and reporting. We believe the best marketing
approach is a tested one. In addition, we don’t believe in only luck; instead, we developed a
calculated marketing plan to achieve multiple avenues to success.
What are some of your proudest moments And client success stories?
S: I am proud that since its inception Vegan Mainstream has built a strong and talented staff
of marketers and writers from the veg community. With these talents at its helm, Vegan
Mainstream has built a cutting-edge blog that encourages conversation and healthy debate
while also featuring members of the veg community.
We continue to focus on community outreach and participation in veg-friendly causes and
events across the nation all throughout the year. This has enabled us to establish connections
and make relationships with key leaders and resources in both the veg- and non-veg
community.

